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The Spark 60

celebrating 17 years of change we've been stuffed full of life since May 93

published every 3 months, the Spark is the West’s ESSENTIAL ethical magazine

Running until May, the Spark’s spring edition is the perfect place to
advertise your business. The Spark is the biggest free alternative maga-
zine in the UK, with over 100,000 ethical, independent, health conscious,
community-minded readers. Why not join us? see
WWw, the

Spark.co,yk
NEXT ISSUE OUT FEBRUARY 22 ‘list of ad section

DEADLINES: EARLY BIRD DEC 17 - cheap ad dea
FINAL JANUARY 21

fOI‘ a Comple

¢ \We're expanding our distribution area and can now be found in Devon,
Hampshire, the Midlands, Shropshire and Wales as well as all over the West
country.

¢ All advertisers get listings FREE on the spanking new Spark website.

¢ Shops, websites and mail order companies can now plug their goodies in
our Marketplace section for just £75 for 3 months.

No other free ethical magazine has the reach or the readership of the Spark.

Offering a service? From Green Architecture to Yoga Classes, our UNIOUE A-Z
Listings Directory makes it easy for thousands of LOCAL people to find you.
Organising an Event? Reach the best possible audience through our
Events Diary and make a date with more than 100,000 readers.

Need to tell everybody? Display adverts make the biggest impact and
come with a FREE 110 WORD listing (plus logo) in our A-Z Directory.

the basics ring post internet

34,000 copies, with more telephone Ann on The Spark Magazine ad enquiries

than 100,000 readers in 0117 914 34 34 86 Colston Street sales@thespark.co.uk
Bristol, Bath, Glastonbury, credit card hotline Bristol, BS1 5BB ad text/alterations
Stroud, Cheltenham 0117 914 3444 ads@thespark.co.uk
and Taunton, AND NOW website

South Wales, Devon, the www.thespark.co.uk

Midlands and beyond!



what others say about us

‘| just have to say how brilliant and inspir-
ing The Spark is! | have read and re-read it
cover to cover, The articles and information
are excellent. So far | have been to a festival
- never been to one before; tried going veg-
gie for a day a week - the family have joined
in too; started with a veg box scheme and
signed up for a course! As a stay at home
mum of two | now feel | have some “me
time” and a sense of direction thanks to you!
Emma-Jane Millett - Devizes

‘Definitely the Spark is the most effective
advertising for my classes.’
Bernadette Ryder, In-Rhythm Dance

‘We get five to six times the response from
our ad in The Spark than from any other pub-
lication, there is no other place to target our
potential customers. Bristol would be a less
colourful & positive place without The Spark.
Phil Haughton, The Better Food Company

‘We get more interesting clients by advertis-
ing in The Spark.’
Vic Love, Architects

‘So after four editions, the advert has proved very
successful and has been responsible for 89% of all
our sales, plus referrals now as a result.

Rachel Wilson, Love Your Business

‘| had no idea the Spark influence spread so far.
It seems to me there’s no other magazine like
it, so I'm not surprised that it finds its way to
readers well outside the South-West area.’
Rob Lichfield, Lichfield Associates

‘It’s invaluable to us. From volunteers to people
donating - | can see the real value of it
Jeff, The Samaritans

‘The ad worked very well - we were inun-
dated with volunteers.’
Marianne Roberts, Rethink Mental Health

‘Advertising in The Spark is a very effective
& inexpensive way to recruit volunteer inde-
pendent visitors. Thank you.’

Sue Burr, CSV Allies in Bristol

spark deadlines 2010

Issue Earlybird
Spring 60 December 17
Summer 61 March 18
Autumn 62 June 17
readers profile

70% women

67% aged between 26-45

66% read a daily paper

30% attended a weekend workshop

76%  have done some training in the last year

spreading your costs

Paying every month helps you to spread the
cost of advertising. Plus, you will always
get the current Early Bird price and you

Published
February 22
May 24
August 23

Final
January 21
April 22
July 21

50% have degrees (15% with post grad
qualifications)

read books regularly

spend more than £100 p.a. on books

travel independently

78%
41%
61%

won’t miss an issue. Ring for more info and
a standing order form. Standing orders apply
for bookings of 4 issues minimum.

sending your display ad

What we don’t take!
Please don't send us “MS publisher” files,
or gifs for your images.

We only accept

 PDFs - high res

* JPEGs - hi res 300 dpi for colour

= Tiffs hi res

< InDesign files with fonts and images col-
lected.

We accept minimum file size of 300 dpi for
colour, grey scale, 600 dpi for line art.

We can’t take responsibility for the quality
of digital images sent in by you. So please
send good ones.

Word files

If you send Word files please please also
send a hard copy.

If you are sending a Word file in for a dis-
play ad you WILL be charged a design
fee as it will need re-doing.

See next column

Www.thespari co.uk

‘Its support for innovation, new ideas, etc.
It feels like a community. Well done . The
management seems to be at the knifing edge
of marketing!’

Paula Rainey-Crofts, Heaven on Earth

‘Hits the nail on the head to reach exactly
the people we want to.
Pete, Tantra Computers

‘The ad has already brought results - i have
new work from it already’
Collean de Souza

‘Still don’t know how you manage such a high
quality mag with so few people!”
Jo Hanstead

‘Congratulations on another extraordinary
edition. You really occupy a niche and | know
no other similar publication’

Jake Olver, Bristol Cathedral Marketing

‘[ get most of my clients from advertising in
The Spark. It's my main place to advertise.’
Em Sawday

book online »¢

41%
88%
76%
80%

eat organic food every week
think healthy eating is important
support fair trade

regard spirituality as important

We have four start dates for Standing
Orders every year.

Design service

If you want your ad looking really good then
we offer an in-house design service for
spark ads. For a display ad costs around
£30 for most ads. We think that's exception-
ally good value cos we have a great designer
that we use. If it’s really complex we may
charge more but we will talk it through with
you before we charge anything. Logo design
or design for things not appearing in The
Spark is not part of this service.



